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  MAY 2017 

Guest Speaker for may 13 

Award-Winning Broadway Playwright: Harry Cauley 

Guest  
Speaker 

The High Desert Branch of the 
California Writers Club is proud to 
present a guest speaker with vast 
experience in the writing, directing, 
and producing end of the entertain-
ment world on Saturday, May 13. 
This will be our regular meeting 
from 10 am to noon at the Jess 
Ranch Community Church located at 
11537 Apple Valley Road. Admission 
is free and we encourage you to in-
vite a friend to attend. 

Harry Cauley is the recipient 
of the Writers Guild of America 
award for his film, There Were 
Times, Dear, about the caregiver of 
an Alzheimer’s victim, starring 
Shirley Jones and Len Cariou. Two 
of his plays, The Paisley Convertible 
and Let Me Hear You Smile, were 
produced on Broadway. He was a co
-founder of the Apple Hill Playhouse 
and for thirteen years he was the 
producer and director there. He 
toured in a two-character musical he co-authored and directed, about a mar-
riage falling apart, Separate Checks, Please, for a year. He originated the title 
role in Israel Horowitz’s Alfred the Great, also starring John Cazale.  

For many years, he was a TV writer/producer, starting with his first job, 
Maude, which landed him a job on the groundbreaking Mary Hartman, Mary 
Hartman and he worked as a writer/actor for Norman Lear for the next three 
years. He was a writer/producer for Angie and Julie, starring Julie Andrews. He 
also wrote for Carol Burnett. His first novel, Bridie and Finn, was chosen for the 
W.H. Smith fresh talent award in England. His other novels are The Botticelli An-
gel, Millersburg and Another Season of Figs. He is published in several lan-
guages.  

For more information on the California Writers Club,   
 visit www.hdcwc.com. 
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High Desert Chapter of  

California Writers Club 

Board of Directors   

 
The following officers and appointed posi-
tions are current to the fiscal year of July 
2017. 

President 
Dwight Norris 
HDCWCPresidentDNorris@gmail.com 

Vice President 
Barbara Morrow Williams  

Secretary  
Naomi Ward 

naomiwardclark@gmail.com 

Treasurer 
Jenny Margotta 

jennymargotta@mail.com 

Member-at-Large 
Linda Boruff 

lindajeanboruff@msm.com 

Advertising & PR 
Bob Isbill 
Risbill@aol.com 

Membership 
Lorelei Kay 
LoralieKay@aol.com 

Newsletter Editor 
Rusty LaGrange 
Rusty@RustyLaGrange.com 

 

 

Remember we now offer PayPal as a pay-
ment method for dues and purchases. 

Looking for an event to sell your book to the public?  Michael 
Raff and Roberta Smith are very excited to be putting to-
gether this year's Spring Book Fair.  

Last year's fair was not only fun, but a great success with 
sixty books sold. We think this year's event can be even bet-
ter. 

The Spring Book Fair will be held only one day — May 
20,  at the Community Church at Jess Ranch (yes, where we 
hold our club meetings). The cost to participate is $10 an 
author. This will help pay for the room and advertising on the 
radio. Authors must be a member of the HDCWC to sell their 
books and must have a resale license. 

If you have already signed up, or if you would like to sign up, 
please make out a check payable to Roberta Smith and mail 
it to her at 13040 Choco Rd.  Apple Valley, CA 92308.   

We need to have a count of participants to set the advertis-
ing budget with the radio station. A deadline of April 
22nd has been set to sign up. 

If you have any questions, please contact Roberta 
at cwrlsmith@verizon.net  or Mike at mprseven@aol.com. 

Spring Book Fair at  
Jess Ranch Church 

HDCWC member Sheryl L. Thomas-Perkins, left, cruised along the 
shores of Marina del Rey, CA., with acclaimed film and televi-
sion director and screenwriter John Singleton (center) and Sheryl’s 
mother, 24-year Victorville resident and award winning clothes de-
signer Barbara Thomas to raise funds for college students.  Sheryl 
and John are alumni of the University of Southern California (USC), 
and they joined fellow Trojans and supporters for the Annual USC 
Black Alumni Association (BAA) fundraiser and awards program, 
aboard the yacht FantaSea.  Sheryl earned her Master of Arts de-
gree in journalism from the USC Annenberg School of Communica-
tion and is a former USC BAA board member and newsletter chair. 
She serves on the USC BAA scholarship committee, and was also 
one of this year's HDCWC Blue Ribbon Panel judges. 

Sheryl Attends USC BAA Fund Raiser   
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Join your friends and hang out 
with other HDCWC members for this lunchtime 

treat this Saturday. You eat and we get the benefit of sharing  
the cost of the food ordered from 11:30 to 6pm. 

 
Say: “I’m with the fund raiser.” 

and your meal is split 50-50 toward us! 
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Continued on Page 5 

The definition of the bandwagon effect is: 

A psychological phenomenon in which people do 
something primarily because other people are do-
ing it, regardless of their own beliefs. The blog-
gers and influencers I know started creating con-
tent because they had something unique to share, 
not because they wanted to just be a lemming or 
follower. 

In a recent article in Modern Social Magazine 
(formerly iBlog) by Danica Kombol of Everywhere 
Marketing, she reminds us that a stagnant or lack-
luster campaign is a sign to make changes. 

“As you grow, it’s vital to constantly evolve and 
experiment, but staying true to your brand will 
keep your content strong. So, next time you start 
to have personal brand burnout, ask yourself 
these five questions to revitalize your brand.” 

·Why did I start blogging/creating content in 
the first place? For me, it was 2008 and I 
wanted to share my High Desert life with 
people who had no clue what the desert was 
really like. 

·What was the passion that fueled my initial 
fire? I shared my “bugology” interests, and 
Old West history. I had readers from Japan 
and Germany! 

·What is the core message I want to share 
with my community? The nature of the 
Southwest is instilled deep in our DNA. We 
crave the “wide open spaces” and the want 
to read everything about it. 

·What do I have to offer to my readers and 
followers? Is it humor? Advice? A differ-
ent way to look at the world? For me, I do 
have a quirky sense of humor and a twisted 
way of looking at my world “out in the middle 
of the desert.” 

Managing YourWriting Career 

Jo 

 Social Media 

Mo by Molly Jo       
Realy 

A Picture Is Worth a 1,000 Words 

by Rusty LaGrange 

Quick! What gets your attention faster: words or images? It’s 
the images, right? Those bright, colorful, brilliantly-caption-
ed memes and photos.  

As a writer, you may think photo-based social media sites are 
less helpful to your career, but it’s just the opposite. Captur-
ing the moment can boost your readership, and give your fan 
base a quick idea of what you’re about.   

But you’re not just a writer, you’re a person with interests. So 
are your readers. Image posts are a fun way to find common 
ground outside the writer/reader relationship. Share those 
morning lattes, evening skies, pets . . . Whatever makes your 
world go ‘round will entice your viewer/reader to connect 
with you.  

Ah, but how does this help your writing, you ask? (And I’m 
so glad you did!) Here are a few ideas on how images and 
memes go hand-in-hand with the written word: 

• Quirky memes with jokes, author quotes or book ex-
cerpts build interest in your current and upcoming 
projects.  

• A simple photo of your family or writing desk draws 
readers into your world. 

• Snap a picture of what you’re currently reading, and 
post it with a short review and tag the author.  

• Have a favorite vacation spot? Readers love to travel, 
too. They’ll live vicariously through your posts.  

You can tag friends and fellow authors, link back to their 
books, or share images of events you’ve attended together. 
Are you working on a mystery? Black and white, foggy envi-
ronments can be a great attention-grabber when captioned 
with a line or two of your project. Do you knit or crochet as 
well as write? Post a photo of your newest blanket keeping 
you warm during the winter.  

They say a picture is worth a thousand words. I say let your 
pictures lead them to your words.  

With some sweet tea, a spoonful of honey, and a smart phone 
camera, 

~ Happy writing.  

 

Molly Jo 

Getting on the “brandwagon” 

It’s important to promote your own vibrant self as 
you sell your first book, design your first PR 
piece, or even give a facelift to your haggard 
blog page. Folks will be part of your audience as 
they see what it is that you are attempting.  

They jump on the bandwagon. It’s also been 
called your platform. I like to play with words so I 
call it “getting on your brandwagon.” 

It’s human nature to want to belong, avoid miss-
ing out on something new, and search for some-
thing changing and vital. 
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By Diane Neil 

Continued from Page 4 

 

·Looking back at the full history of content 
you’ve created, what’s the story you’ve 
consistently told, and did it resonate with 
your audience? Actually, my own brandwag-
on is what I had started with — a combo of 
Southwest and Old West stories and interests 
now fused into a new digital magazine con-
cept that I hope to launch soon. I didn’t know 
my own brand until I studied my general con-
tent and found the readers were supporting 
my passion all along. 

As Kombol says, “Your brand is just an extension of 
your personality, your interests, and the story you 
have to share. Being authentic and true to your 
brand fulfills the promise that you made, not only to 
your craft, but also to your audience.” 

And I would have to add:  to yourself. Sometimes 
you’re so close to the evidence that you become 
blind to it. 

Get your brandwagon going and your audience will 
try to hop on the tailgate. 

 

    I'm thinking of cancelling my subscription to the 
daily newspaper. They've been downsizing the paper 
AND the staff, getting interns to work for free, and 
shrinking the size of the paper. Now even the Sun-
day edition is mostly ads.  

    And the news? They keep putting murder and 
mayhem, robberies, warmongering, and nonsense 
like that in the headlines then relegating really im-
portant stuff to the back pages where they'll scarcely 
be seen. Here's an item I came across that made my 
blood boil. I quote the tiny headline: Dandelion out for 
new hue at Crayola. 

    How dare they!  Not only is dandelion biting the 
dust, but other discontinued colors are maize, raw 
umber, and orange yellow.  It's a conspiracy, I tell 
you.  All the light, bright, happy colors are disappear-
ing.  And what are they coming up with? 

    I quote the article:  Crayola announced Friday, Na-
tional Crayon Day, that it's replacing the color dande-
lion in its 24-pack with a color in the blue family. 

    BLUE?  Depressing, somber, sad.  I'm getting up a 
petition to boycott Crayola.  The line forms right 
here.  

BLUE AIN'T MY COLOR  

A ctually, all education is self-education. A teacher is only 

a guide, to point out the way, and no school, no matter 

how excellent, can give you education. What you receive is like 

the outlines in a child’s coloring book. You must fill in the col-

ors yourself.     ~~  Louis L’Amour 

When do you write? 

Is it a discipline or a whim 

when the muse strikes? 

To listen, 

stop and write, 

or meander on with life 

minding matters important 

to your husband or your wife? 

Or does time stand still 

beyond your will 

pen attacks paper 

until... 

the muse has won! 

All is said and done. 

 

DJ 9/2016 

by Debbie Rubio 
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Small Tasks Authors Can Do to  

Increase Blog Readership  

Need readers for your website? You can do small 
tasks to improve blog readership. Start with these 
three easy steps used in building traffic: 

1.    Make a list of your local CWC members’ blog/

website/social media addresses. 

2.    Visit one or two fellow members’ online sites, 

spend a few minutes to read posts, and take a mo-
ment to write and publish a comment on the site 
before you leave it. 

Barnes & Noble  Bookstore events                                                                                      

     Suzanne de Board 
     Saturday, May 27 

                                   

          Author Signing & Reading 

                         

 We will be setting up about 10-10:30, reading to the children in the kid's room 
from about 11:00 to noon, and then  from noon to closing we will be available 

with our books for sale and signing. 

SUPPORT OUR   

CHILDREN’S  

BOOK AUTHOR  

 How Can a Writer  

Make Money Blogging? 

A blogger’s column  
by Angie Horn 

3.    Check the sites off of your list each day once 

you have commented. 

Follow these three steps consistently at least three 
to five days per week. Seem like a lot to you? It’s 
only minutes. Maybe fifteen, more or less. But it’s a 
start.  

Do this weekly, even if you pay a specialist to do 
your social media marketing.  

Let the social media consultant take care of the time-
consuming tasks and technicalities that you don’t 
have time or patience for. Try the three small traffic-
building steps. They are easy to do. Think of it this 
way: support your author friends, and they will sup-
port you. 

Once your sales begin to increase and you see the 
value of investing in yourself, PR advertising, blog-
ging, Social Media specialists, and even account-
ants, become the natural steps forward. 

~~  Angie   

https://www.facebook.com/photo.php?fbid=10206868104843820&set=a.1593375556957.74235.1312954542&type=3&source=11&referrer_profile_id=1312954542
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We just love it when our members get special 
recognition in the news. Congrats! to all of the 
nominees as well as our deserving Jenny Mar-
gotta for this year’s Jack London Award. 

   The handwriting on the wall means the     
grandchildren found the crayons.   
    ~~ Author Unknown 
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High Desert Arts and Literary Festival  
  

Festival proceeds benefit local STEM educational programs and local scholarships.  

September 8, Friday, 7pm-9pm and September 9, Saturday, 10am-4pm  

San Bernardino County’s Victor Valley Museum in Apple Valley  

 

 The High Desert Arts and Literary Festival invites artists to submit original entries 
of their paintings and prints, sculpture, clay art, textile art, photography, art glass, 
mixed media, and original fine art jewelry.  

 

 

Festival proceeds benefit local STEM educational programs and local scholarships.  

September 8, Friday, 7pm-9pm and September 9, Saturday, 10am-4pm  

San Bernardino County’s Victor Valley Museum in Apple Valley  

“Laces” By Colleen Sparlin  

Winner of  2016 People’s Choice Award  
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Artists Sharing One Space — $60 each (Max 2 Artists)  

Organization Sharing One Space — $40 each (Min 3 Artists— Max 5 Artists)  

Artists may send payment with entry form or wait for receipt of acceptance letter.  

Once accepted, fee is due within seven (7) days.  

Artists must email three (3) photos of original works to  

Cheryl Thompson with the entry form to cat101153@yahoo.com.  
—————————————cut her ——————————————————cut here————————————————————cut here——————————-  

MAIL YOUR ARTIST ENTRY FORM AND FEE TO:  

Cheryl Thompson, 15035 Cheyenne Road, Apple Valley, CA, 92308  

Artist name (Print)_______________________________________________________  

Mark:   New   Returning   Sharing  

Address___________________________________City________________Zip__________  

Phone__________________________ Email_____________________________________  

Medium(s)________________________________________________________________  

For more information contact Cheryl Thompson 760.961.7582 or email: cat101153@yahoo.com.  

Once accepted to the Festival, Artists will receive a welcome packet with additional details.  

Fee is required by August 1, 2017 payable to AAUW Victor Valley. Payments received after August 1, 2017 are 
subject to a $30 late fee.  

VICTORVALLEY-CA.AAUW.NET  

2017 ARTIST ENTRY FORM  
2017 High Desert Arts and Literary Festival (HDALF)  

Reception & Preview: Sept. 8, Friday 7-9 PM ——- Festival & Sale: Sept. 9, Saturday 10 AM– 4 PM  

Schedule — Setup: Friday 4-5:30 PM or Saturday 7-9 AM  

Location  — Victor Valley Museum, 11873 Apple Valley Road, Apple Valley  

Key Date  — Entry Form Deadline: received by 5 pm, August 1, 2017  

Key Date  — Space Fee Deadline: received by 5 pm, August 1, 2017  

Advertising and promotion  

HDALF will be publicized throughout the High Desert and Inland Empire with media sponsors in print and radio. Festival will 
also be marketed by AAUW Victor Valley, HDALF Partners, Sponsors and affiliates.  

Submission and Media Categories  

To be considered for the HDALF, artists will submit original works in the following media categories: Paintings and prints, 
sculpture, clay art, textile art, photography, art glass, mixed media, and original fine art jewelry. Reproductions are allowed 
provided they are limited editions, signed and numbered and clearly indicated as a reproduction.  

Specifically Excluded from this Festival  

Commercially or mass-produced items; RESALE or BUY/SELL merchandise; clay or ceramic art must be hand-thrown or hand-
formed — no molds. The Festival Committee reserves the right to refuse or remove exhibition of work not consistent with 
submitted photos or these guidelines.  

Artists will be aware that the festival is presented in a public venue to a diverse audience.  
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Continued on Page 11 

 

Graphically Speaking … 
a new column by Mary DeSantis 

Once you’ve published your book, do you cross your fingers and wait for the book 
to sell itself? THAT WON’T HAPPEN! 

Our society is an affluent one and people from all walks of life have a lot of free 
time on their hands. This is a double-edged sword for serious writers who want to 
publish: on the one hand, people have more leisure time to read, and more money 
to buy books; but the flipside is that millions of people have time to write and the 
market is glutted with mediocre books. How can you make your book stand out 
from the crowd? Especially if you are self-published. The answer is you must be 
your own book promoter.  

I recently published my first novel and I studied the field very carefully in advance. 
Thanks to many of our club members and several of our guest speakers, I learned 
various ways to market a book. I felt like I had been dropped in at the deep end of 
the social media pool. I am not tech savvy by a long stretch, yet I know a lot of kids 
and morons who are whizzes on computers, so I knew it couldn’t be all that hard! 
Computers are not an age thing, or a ‘smarts’ thing—they are just another type of 
washing machine. 

I made a list of the steps I took before and after my book launch. This list is geared towards writers who in-
tend to self-publish through www.createspace.com (the self-publishing branch of Amazon). I will go into 
greater detail about some of the items in future columns, but here’s the beginners list: 

 

1. Don’t rush to publish. You don’t want to produce a shoddy book. 
2. Join a critique group to get valuable feedback. 
3. Start a blog about your area of interest. This establishes your social media presence and gives 
you credibility as an expert in your subject matter. (I didn’t do this yet.) 
4. Hire an editor when your manuscript is finished. 
5. Design an eye-catching book cover. 
6. Customize your email signature to advertise your upcoming book launch. 
7. Most people recommend that you set up a website and direct people to it in all your advertising. I 
decided to use my free, no-hassle CreateSpace eStore website AND my Amazon Author Page in-
stead.   
8. Read all the articles on the CreateSpace website. 
9. Click on every single ‘What’s this?’ button when setting up your CreateSpace account. You 
NEED to know, and you don’t know everything yet. 
10. Customize your CreateSpace eStore. 
11. Prepare a press release. I will share my experience in a future article. 

This list is long but it signifies the tasks that should be completed as you define your campaign. 

 
12. Buy a Domain Name at one of the online companies like GoDaddy or SquareSpace. You don’t 
need to set up a website, but you should claim a catchy, easy-to-remember domain name to use in 
marketing and advertising. All you have to do is link that web domain Buy a Domain Name at one 
of the online companies like GoDaddy or SquareSpace. You don’t need to set up a website, but 
you should claim a catchy, easy-to-remember domain name to use in marketing and advertising. 
All you have to do is link that web domain  
name to your CreateSpace eStore webpage or your Amazon Author Page, and that will send your 
customers directly there to read about your book and make purchases. 
13. Make a list of media outlets you want to target that would be interested in your book. 
14. Prepare some Direct Marketing giveaways such as flyers, bookmarks, car magnets, business 
cards, etc. that match your book cover. 

Promoting & Marketing Your Book 

http://www.createspace.com
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Continued from Page 11 

 
15. Hire a PR firm to disseminate your press release on your book launch date. 
16. Once you give the go-ahead for publication, customize your Amazon.com Author Page. 
17. When your press release is released, forward it to every media outlet on your target list, along 
with a brief introduction and statement about how your book will appeal to their readers/audience. 
Prepare this statement in advance. 
18. Send a copy of the press release to Rusty@RustyLaGrange.com and she will advertise your 
book’s launch as a news item in the Inkslinger – Free of Charge!  
19. Buy an ad to display your book cover in the Inkslinger for three months – for only $10. 
20. Send your information, book cover picture, and your headshot to HDCWC’s webmaster, Rob-
erta Smith, and she will include you on the club’s Author Page. This is free advertising for you and 
will show up in Google searches online. 
21. Donate copies of books to local reporters and book reviewers, to local libraries, to libraries in 
areas of interest (e.g., libraries where you grew up, and where your novel is set), and to schools (if 
age-appropriate). 
22. Remember, every penny you spend on publishing, advertising, and promoting your book is not 
an expenditure; it is an investment in yourself, your dream, and your legacy. 

 

NOTE from the editor: Mary has long-term plans to share her journey of insights that will help you avoid some of 
the natural pitfalls of navigating the road to publishing and continued sales. 

 

Congratulations to Michael Raff, Jeanne Newcomer, and Loralie Kay who will be published in the upcom-
ing Literary Review magazine that is scheduled to be published and distributed by the end of May. 
 
If ANY of you would like to order extra copies for $4.00 per copy, please let me know your name and the 
amount you would like to order NO LATER THAN SATURDAY MAY 13th.  
 
Payment will be due when your order is delivered. 
Thanks! 
 
Bob Isbill 
CWC Central Board Rep 

 

Michael Raff, Jeanne Newcomer, and Loralie Kay  

Kay Raff 
Newcomer 

mailto:Rusty@RustyLaGrange.com
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“Let It Be Recorded…” 

A Lifetime of Memories   

   by Students 

~~ Anthologies For Sale  ~~ 

$11.95 at meeting,  

online, or by mail 

Now on Kindle: $3.99 

2015 CWC Anthology  

Second Order Planned 

2015 Anthology — 53 Top-
Notch entries from our Branch’s 

best authors.   

Makes Great Gifts! 

All Our Yesterdays: A Col-
lection of Memories is the 
latest student-created an-
thology which focuses on 
interviews of senior citi-
zens,  

Amazon.com for $11.99 

 

Readers’ Round Up, news & views 
 

www.jacklondoninboyhoodadventures.com.   

JACK LONDON IN BOYHOOD ADVENTURES — A 
document found stashed away in a box of 
mementos, recounts the downhome early 
years of a famous California boy and his 
pal. They find life full of serious & frivo-
lous days of summer in early Oakland. 

First Printing now available for only $13.35 at 
Amazon; Barnes & Noble $13.08 

              

The Second Annual 

 
highdesertbookfest.org 

Saturday, October 7, 2017- 9a.m.-4p.m. 

Victor Valley Arts and Education Center sponsor 

A “street-fair” venue on Civic Drive 

As part of the  

 

After the success of our first book festival, 
we are doing it again! 

Sell direct to HD readers!! 

We invite authors interested in being exhibi-
tors to email us at hdbookfest@gmail.com 

with details about their books and requesting 
information about registration. Hope to see 

you there!              

Are You In? 
 Spring Book Fair – May 20 
inside Jess Ranch Church 

Tables are only $10 to help 
provide your ads & PR 

Table Spaces Going Fast!!!!!  Contact: 

cwrlsmith@verizon.net  

 

http://www.jacklondoninboyhoodadventures.com
mailto:cwrlsmith@verizon.net
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 Books 

Notes From the Editor --- 
      Springtime is the race for space in Book Fairs and  local book 
events. Don’t miss a thing. Sign up for the Spring Book Fair and share 
the news. Your creativity can be spotlighted — send your entries to: 

          The Inkslinger. Use Arial font, 11pt. with single spacing, please. 
My email address for submissions is Rusty@RustyLaGrange.com. 
Try to aim for articles and stories between 300 to 700 words. Photos, 
poetry, and graphics are always welcome.  

 Have a new book? Let me promote your book here with your cov-
er, your bio, your mug shot, and book highlights. This package can also 
be used in The Bulletin for $90 — but here it’s free! 

       June’s deadline: May 20 ( a few days earlier to accommodate our 
election announcements) July’s deadline: June 23.   

      ~~~ Rusty LaGrange 

Copyright © 2017 California Writers Club High Desert Branch, All rights reserved. HDCWC.com  The Inkslinger newsletter 

Notices 

Editor 

Rusty@RustyLaGrange.com 

Highlight YOUR Book Cover 
Only $10 

For 3 months 
 

Web site URL included 
(write a free synopsis  

for Inkslinger pages inside)  
 

Rusty@RustyLaGrange.com 

Services 

KEEP THEM  

WANTING MORE 

Under New Management: 

HighDesertBlogging.com 
Regional News, Events, Post Your  

   Book Signing, Free Guest Blog Entry as  

Just call 760.646.2661 or text, or 

email to Rusty@RustyLaGrange.com 
AUG 

{ { 

Look for the latest issue  

of 

THE LITERARY REVIEW  

MAGAZINE 

arriving in your  

mailbox this month 


