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DEC 2017 

By Joan Rudder-
Ward 
 
You may have no-
ticed me (and my 
trusty apprentice, 
Joshua) video-
recording the speak-
ers at our monthly 
meetings. I recently 
set up a YouTube 
channel for the club 
and now the record-
ings are available 
online  

 
I was asked to share my inspiration for the idea with 
readers of The Inkslinger. Aha! I would love to give 
some shining example of being inspired, but the 
non-glamourous truth be told, this was more akin to 
‘necessity is the mother of invention’. My comput-
er’s drives are rapidly filling up with video files and I 
needed SOMEWHERE to put these where they 
could be freely enjoyed (while allowing me to re-
claim some data storage territory). 
 
I started recording the meetings in October 2016. If 
there’s no recording for your favorite speaker, either 
the speaker requested not to be recorded, or I was 
not available to record the session that day. 
 
Some frequently asked questions are: 
 
Q. What kind of videos will you be posting? 
A. Right now, I’m just posting the ones I record at 

the meetings ( or any special club events). 

Q. Can club members send you things to post, 
like book trailers or radios ads like the one 
that was made for Spring Book Festival? 

A. That question has been submitted to the board, 
and we should have an answer on that soon. 

 
I have been in the imaging business since 1985 
when I started my company, Image Maker Visual 
Communications/Picture Your Success. I am a doc-
umentary filmmaker and a Certified Professional 
Photographer. I also host and produce an award-
winning cable television program, Silver Sage. 

Here is the link to our YouTube channel: 
https://www.youtube.com/channel/
UC28XLtEK5oBNq5gW2Zy1ssg 
 
If you need a captivating book trailer, I can help you 
with that! (See my ad on page 13.) 



 

THE INKSLINGER – News from High Desert Branch Page 2 

High Desert Chapter of  

California Writers Club 

Board of Directors  

 

The following officers and appointed positions 
are current to the fiscal year of July 2018. 

President 

Rebecca Kosko 

RKosko@icloud.com 

Vice President 

Shalechia Hunt 

shalechiar@gmail.com 

Secretary  

Elizabeth Pye 

lizpye@hotmail.com 

Treasurer 

Jenny Margotta 

jennymargotta@mail.com 

Member-at-Large 

Linda Boruff 

lindajeanboruff@msm.com 

Advertising & PR 

Bob Isbill 

Risbill@aol.com 

Membership 

Lorelei Kay 

LoralieKay7@gmail.com 

Newsletter Editor 

Rusty LaGrange 

Rusty@RustyLaGrange.com 

Assistant Newsletter Editor 

Mary DeSantis 

 

 Remember we now 
offer PayPal as a 

payment method for 
dues and purchases. 

By Freddi Gold 

 

At a salon I hosted in October, a group of fellow writers met 

to discuss ideas for promoting our books. We talked about 

optimizing promotion tools and methods that are available to 

us. Here are some more of those ideas. 

 

• Submit your book to relevant editorial reviews such as 

www.rtbookreviews.com  

• Upload any press releases and reviews to your website 

• Upload a pdf sample from your book. Don’t worry if people 

download it — you want the exposure. On the last page of 

the sample include a link to buy the full copy. 

• www.wattpad.com - Wattpad is a free online storytelling 

community where users post written works such as arti-

cles, stories, fan fiction, and poems. Wattpad is a social 

network for authors and readers. It has millions of users. 

You can share your material for free and get feedback. 

Feedback in invaluable to authors. 

 

E-book Price Promotions 

• As a sales gimmick, discount the first book in a series or 

permafree the first book as a gateway book 

• Run price promotions in foreign countries 

Brainstorming ideas for a successful 
launch 

(The second in a two-part series on Book Promoting) 

USING SOCIAL MEDIA TO SELF PROMOTE  

Continued on page 8 
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      December Holiday Party! 

 

By Mary DeSantis 

HDCWC president, Rebecca Kosko, is 
planning a fun-filled holiday party for 
our December meeting.  

There will be a holiday-themed group writing pro-
ject, interactive games, food, a voluntary gift ex-
change, and lots of time to chat and net-
work with fellow club members.  

You are encouraged to wear Christmas 
sweaters, hats, ties, jewelry, etc. to en-

hance the festive spirit.  

Rebecca has planned 
games to keep us all entertained and 
laughing. I can’t reveal any secrets, 
but I’ve heard rumors of two Christ-
mas stockings on each table, filled 
with specially chosen “holiday” ob-
jects which we will use for… Oops! I 
almost gave it away! 

Sharpen up your quick-draw reflexes 
and be prepared to write on the spot! 
Paper and pens will be provided and 
we will be challenged to write a holi-
day-themed short story or poem. Af-
terwards, we will have an opportunity 
to read our on-the-spot compositions 
aloud to the group.  

The second stocking will be stuffed 
with bags containing slips of paper on 
which are printed half a stanza from 
various holiday songs. We will each 
dive into a bag and grab a line, then 
we find the person who has the other 
half of the stanza.  

And then the fun begins...  

We will construct a story by providing one line at a 
time. With a large number of people contributing in-
dividual lines, we are sure to concoct a very strange 
(due to our paranormal authors), romantic (romance 
writers), perhaps scary (horror writers), profound 
(our intellectuals), and spiritual tale. It is bound to 
have the element of hilarity contributed by our com-
edy writers, and lots of action, adventure, drama, 
tears, and nostalgia, with perhaps a textbook twist.  

The gift exchange is 100% volun-
tary. If you want to participate, 
please bring a writing-themed 
gift. It doesn’t have to be 
wrapped, but wrappings look 
pretty, build suspense, and pro-
vide great cardio-pulmonary ex-
ercise when tearing them open.  

Suggestions for types of gifts to 
bring for the exchange include a 
book (perhaps one of your own published books), a 
journal, pens, a poem, a mouse pad, calligra-
phy, a writing-themed picture, a mug, etc. 

Dashes may be used in place of commas or parentheses 
to set off and emphasize nonessential elements in a sen-
tence.  
     Dashes are especially useful in making sentences 
easier to read when the non-essential elements are inter-
nally punctuated, as with a list of items. For example, 
“The qualities Monet painted—bright sunlight, rich shad-

Dashing through the Snow . . . ows, deep colors—abounded near the rivers and gardens 
he used as subjects.” 
     Dashes give the information the greatest emphasis, 
commas are less emphatic, and parentheses are the 
least emphatic. 
     Don’t use the dash when commas, semicolons, and 
periods are more appropriate. And don’t use too many 
dashes. They can create a jumpy writing quality. 
 
[From The Little, Brown Handbook, Ninth Edition, 2004] 
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—What You Missed— 
November’s Guest Speaker 

November’s guest speaker, Todd Anton. 

By Winnie Rueff 

hat a great booster for America! 
Todd Anton’s talk at the November 
HDCWC meeting was so sincere not 

only in words, but in deeds. He, his brother, 
and father gave of themselves willingly to fight for 
our freedoms. 
 
I wept as I heard he doesn't know where his brother 
is today. A victim of the Vietnam War and suffering 
from PTSD, he may be living on the streets some-
where.  
 
My friend, who was sitting next to me, cried remem-
bering World War II and how this country was in it 
together as never before or since. 
 
Todd talked from the heart with no notes. He contin-
ues in word and deed to bring this country and its 
people together in love and understanding between 
all people and races. 
 
I am sure we were all inspired by this great man. 

By Naomi Ward 
 
’m having a problem reducing my comments  
to a mere few sentences. I was tremendously 
impressed with Todd’s handling of the materi-
al he presented at our November meeting.   
 

Listening to him speak, I was kicking the can down 
Memory Lane, remembering my first out-of-
newsroom assignment when I went to work for the 
Progress Bulletin in Pomona.  
 
It was 1946, and I was assigned to photograph and 
interview six, old, Spanish American War Vets who 
were all in town for some ceremony. There I was, 
young (yes, I was young once), inexperienced, and 
FEMALE! They were like pups playing with a burlap 
sack—“nudge-nudge”, “wink-wink”, “don’t drop that 
camera, Girlie, it looks expensive,” etc., etc. I can ap-
preciate, more than most, the intricacies of interview-
ing these patriots. 
 
When I think about Todd Anton’s work with the vets 
he obviously respects and cares about, I know I’m 
going to be more impressed and supportive of him 
and his program than just about anything I’ve run into 
in the last many years, since the 15 years my first 
husband and I served on the USO Board in Barstow 
– while Irwin and the USMC Base were active. 

By Bob Isbill 
 
he title of Todd Anton’s talk was "From the 
Ballfield to East Berlin." 
 
Anton, a resident of Victorville, is a teach-

er and author of five books including Distant Thun-
der: The Field Artillery of the 70th Infantry Division in 
WWII; When Baseball Went to War; and When 
Football Went to War. 
 
Todd's new project is a journey in healing and over-
coming a horrible nightmare captivity at the 
hands of the feared East German Stasi.  

HDCWC’s November Guest Speaker, Todd Anton 
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Managing YourWriting 
Career 
by Rusty LaGrange 

Graphically  
Speaking … 

 

by Mary DeSantis 

As covered in the November 
issue of The Inkslinger, copy-
right protection does not ex-
tend to names, titles, or short 
phrases, and this is a big con-
cern for us writers. We all have experienced the fear 
that our story or plot ideas could be stolen if we 
share them with others. Some of us have even had 
our literary innovations snagged in broad daylight, 
right before our astonished noses. 
 
The practice of taking excerpts, passages, or literary 
concepts (such as plots, characters, phrases, words) 
from someone else's writing and passing them off as 
one's own creation is known as plagiarism. Other 
words for this are piracy, theft, stealing, robbery, lar-
ceny, thievery, and misappropriation. And how it 
makes our blood boil to be victims of plagiarists! To 
have another writer steal ideas that we created is a 
violation of our minds and souls; it is brazen burglary 
of our talents, our painstaking research, skilled word-
wrestling, and countless hours spent at the key-
board. Literary works are the unique and precious 
products of a writer’s soul, so much so that plagiariz-
ing another writer is equivalent to stealing his/her 
child — which is precisely the original meaning of the 
word. Plagiarism has its roots in the early 17th cen-
tury Latin word plagiarius, meaning ‘kidnap’.  
 
Prolific plagiarism is the best way to ruin the reputa-
tion of the California Writers Club (CWC) and silence 
our talented writers. All members of the club have a 
moral duty to respect one another’s creativity. We 
must hold ourselves accountable to earning and pre-
serving the trust of other writers when they share 
their work or discuss ideas 

The Plague of  

Plagiarism — 

Piratical Pilfering 

Continued on Page 6 

There are so many tools flooding the writing 
industry today that taking our time to learn them, and 
then trying to apply them, can really be frustrating. 
We hear that managing your time is an industry in 
itself. I’ve purchased several of these software pro-
grams, but found them to be a bit more complex than 
I first thought. Eventually, I just go back to what I’m 
comfortable with. I’m sure you are nodding your 
head in agreement. 
 
Here’s a simple tracking tool to help keep your focus 
on word output. It can be for your own use, a way to 
monitor others, or even track a wordcount for a cli-
ent. You build it and there’s manual to read and re-
read. 
 
Open a Word document and click on the tab 
“insert” for the pull-down menu. Select “insert table.” 
Make it five columns and 30 rows. (Different comput-
ers may have slightly different instructions for insert-
ing tables. Do whatever works for yours or ask for 
help.) 
 
In this example, I chose a short table and began 
filling in the data. This simple table is something 
you’ll need to fill in manually. Yes, I’m sure there are 
others on the market. This is free. Click inside each 
box across the top with these titles: 

• Give the first column the title, “date” 
• Give the second column the title, “feelings” 
• Give the third column the title, “words” 
• Give the fourth column the title, “cumulative” 
• Give the fifth column the title “remaining” 
 

Here is the only tricky bit. You need to calculate 
the total number of words your project will require. If 
this project is a book, let’s say that’s 70,000 words. 
Put that goal in the header with the word 
“remaining.” I even changed my top line with a differ-
ent font to jazz it up a bit, but that’s the way I roll. 
 
OK, you are now the proud owner of a tracking 
record. Fill it in every day, tracking the date (column 
1) how many words you wrote (column 3) and your 
feelings about that writing (column 2). When you’ve 
finished that, calculate the cumulative number of 
words you’ve written to date (just add today’s total to 
the cumulative number in 

Continued on Page 7 
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Graphically Speaking … 

for future or on-going projects. This is a sacred 
trust. I have been a member of critique groups 
where a common way of praising another’s brilliant 
work has been to say, “Oh, that’s good. I’m going to 
steal it.” But I ask you, is imitation the sincerest form 
of flattery for a writer? NO! Of course not! If you like 
the purple shirt I’m wearing, by all means run on 
down to Kmart and get yourself one, but don’t ever 
copy my words! 
 
It’s no joke, and I submit to my fellow club members 
that we pledge to honor and respect one another’s 
work. If we are to present ourselves as a profes-
sional organization of writers, we must distance our-
selves from all appearances of wrongdoing. We 
need to refrain from all suggestion of plagiarism, 
even in jest. We must declare an immediate end to 
plagiarism in our midst, especially in our various 
critique groups where mutual trust is essential. This 
issue came up in one of my critique groups and we 
discussed the need for protecting our work. We 
even considered having everyone sign a Non-
Disclosure Agreement, but that was discarded in 

 Continued from Page 5 

favor of shaking hands, looking stead-
fastly into each other’s eyes, and sol-
emnly declaring never to steal from one 
another. Once the danger was acknowl-

edged, the air was cleared and our understandable 
fears were put to rest, and we developed into a tight
-knit group of screenwriters. 
 
By the way, there are legal repercussions to stealing 
from other members of your fraternity, even if it’s 
just a unique character name or a phrase that catch-
es your fancy. According to 
www.thefreedictionary.com, “[c]ourts recognize acts 
of plagiarism as violations of Copyright law, specifi-
cally as the theft of another person's Intellectual 
Property.” The writing does not have to be duplicat-
ed precisely in order for a copyright to be infringed; 
nor does a massive amount of a book have to be 
copied; the plagiarism can involve copying language 
or ideas. If you can prove that the alleged plagiarist 
had access to your writing — at a CWC critique 
group, for example —you have solid grounds for a 
lawsuit. 
 
If we have to steal another person’s work, we are 
cheating ourselves. If we cannot spend the time and 
effort to wrangle a phrase into submission using our 
own unique skillsets, and feel forced to steal our col-
leagues’ hard-earned creations, then maybe we 
don’t have what it takes to be writers.  
 
When we meet to share and critique one another’s 
work, we hold the souls of our fellow writers in our 
hands — and our souls are at their mercy.   
 
 
 
[Much of the facts in the above article were gleaned from 
http://legal-dictionary.thefreedictionary.com/plagiarism, 
which I was very careful not to plagiarize.] 

By Mary DeSantis 

CreateSpace, the self-publishing wing of 
Amazon.com, has decided to eliminate 
all the individual author eStore websites, 
effective November 2017. They have 
redirected each eStore webpage to the 
corresponding Amazon book page, so 
there is no need to change your adver-
tising copy. 

However, you should set up an Amazon 
Author Page and direct customers to 
that in all of your future advertising. 

CreateSpace Notice 

‘Art  by Mary DeSantis 
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Managing YourWriting Career 

 Continued from Page 5 

yesterday’s column 4). And, finally, wrap up your tracking by subtracting the new 
cumulative total from the number at the top of column five. Then you know exactly 
how much more work you have left to complete.  
 
My Example 
Math is not my thing so I open the Office tool “Calculator” to tally the rows. It’s easy. 

 

Thanks to Daphne Gray-Grant at www.Publicationcoach.com for another great idea 
for those of us who like to manage our time or need to learn how.  

I admit I have several projects going at once, and while juggling those spinning 
plates, I tend to let one or two fall and shatter. By tallying my time and energy on a 
simple chart, I should be saving time from constantly cleaning up after myself. I’ll let 
you know how I do. Let me know how it works for you. Share any other tools that 
help get you to your goal. You can email me Rusty@RustyLaGrange.com . 

by Rusty LaGrange 

CWC’s Literary Review Magazine  
Deadline for Submissions 

November 30th 

See Guidelines at www.CalWriters.org 

DATE FEELINGS WORD output CUMULATIVE 70,000 

REMAINING 

Dec 5 Excited 450 450 69550 

Dec 7 Researching 800 1250 68750 
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Continued on Page 10 

Continued from Page 2 

 

characters in your book and ask which charac-

ter is you. 

• On a romance blog, post about sizzling 

beaches that provide the best setting for read-

ing steamy romances. Incorporate your book 

in the post. 

• Create targeted media ads. For example, if 

your book is about Irish culture, blitz the Irish-

American news outlets; and target mainstream 

media outlets at Saint Patrick’s Day. 

• Brand your social media headers with the 

name of your next release. 

• Make blog posts easy to share. 

• If you include images with your tweet, they 

are read 150% more than plain text tweets. 

• You will get 87% more interac-

tion with an image on Facebook. 

• Set up a participation contest: 

fans (or ask friends to) share or 

comment on the post for a 

chance to win a signed copy. 

• Fan Art Contest: Readers up-

load fan art of a character or a 

scene from your book or hashtag 

on Twitter or Instagram. You 

choose between the entries and the winner 

gets a prize. You retain permission to use the 

fan art in your marketing. 

 

TOOLS TO HELP MARKET SOCIAL MEDIA 

• Buffer 

• Tweet Deck 

• Hootsuite 

• Pin important announcements to the top of 

your Facebook page or Twitter profile. (Post it 

once, then pin it). 

• Host a Release Party on Facebook, Have 

contests for a free book, gift cards, posters 

and more. 

• Instagram: Post artsy photos of your work-

space, a character sketch you drew, a model 

you made, index cards laid out for plotting, a 

• Run price promos on older books 

to promote a new book (or even 

vice-versa) 

 

ONLINE EXPOSURE 

1. E-mail notice of your book 

launch to a mailing list. Give them 

an exclusive look at Chapter 1. 

2. Later, follow up with an email 

asking if they read it and requesting feedback. 

3. Promote on relevant blogs 

4. Sign up as a HARO source (Help A Reporter Out). 

You’ll get three e-mails a day requesting relevant quotes 

as an expert on your topic. This helps build your credibil-

ity as an expert. 

5. Theming: Create a video series or mini-documentaries 

on your book. For example, if your book is chick lit, give 

ten good hairdressing tips. If your book is a mystery with 

a magician in it, provide a magic 

trick. 

 

• Time your promotion to a rele-

vant current event. 

• Post on blogs in your genre 

with lively comments; share per-

spectives on your subject matter. 

• Buzzfeed: Share an article 

about your book. Provide a list of 
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Story & photos by Rebecca Kosko  

HDCWC’s student mentor program – the Dorothy C. 
Blakely (DCB) Memoir Project – held a guest author 
panel on November 14th at University Preparatory 
School on Seneca Road in Victorville. Our memoir 
panel consisted of Greta Smith, 
Lorelei Kay, Mary Ruth Hughes, 
Winnie Rueff, and Jenny Margotta. 
 
I moderated the event and inter-
viewed the panelists on writing 
their memoirs, editing, publishing, 
and writing tips. The high school 
students were respectful and lis-
tened intently.  
 
We were all so grateful to HDCWC 
member Rita Wells, who volun-
teered to be our hospitality host-
ess. Rita provided delicious snacks 
for all in attendance.  
 
The DCB Memoir Project pairs lo-
cal high school students with sen-
ior citizens for interviews that cul-
minate in a collection of memoirs, 
which are combined in an antholo-
gy and published by HDCWC. 
Mary Langer Thompson heads up  

the program and teaches the classes along 
with Dwight Norris and Bob Isbill. 

 
HDCWC members Sheryl Thomas-Perkins and 

Bob Isbill were chosen by two students to be 
‘Memoir Stars’, and their life 

stories will appear in the  
forthcoming anthology. 

 
“Today was magnificent!” said 
Thompson. “Some of the com-

ments I heard were: ‘Rebecca is 
so professional, she should mod-

erate panels on TV!’ and 
‘Wow! When [Greta Smith] 

talked about seeing the harbor 
and the American flag…’  

 
The school principal, Valerie 
Hatcher, was so enthusiastic 

about the project that she wants 
to repeat it next year. “We make a 

great team and we're hooked up 
with a wonderful teacher, too!” 

said Thompson. 
 

One of the students bought 
Hughes' memoir, Memories of 

a Farmer’s Daughter. 

Dorothy C. Blakely 

Memoir Project 

Greta Smith Lorelei Kay Mary Ruth Hughes Winnie Rueff Jenny Margotta 
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Continued next page 

Continued from Page 8 

cat lying on notes, a dog eating notes, things that 

show your personality, interests, a peek into your 

mind space. 

• Pinterest: Inspire with views of your computer set-

up, wish list about tech tools, art/music that inspired 

you for certain scenes, fan art. Gets people thinking 

about your book. 

• Stream a Facebook live video Q&A for people who 

like your page. Notify them that you are streaming 

live. Afterwards, make the video available for anyone 

to watch on your Facebook page and see the run-

ning comments.  

• Do a Q&A on Twitter, 

• Host a Reddit Ask Me Anything forum. Check out 

Reddit’s genre-specific sub-Reddits such as YA Writ-

ers to get ideas about hosting. 

• Do a Q& A on Snapchat and YouTube. Fans can 

submit questions which you answer later on a video. 

 

READER COMMUNITIES 

1. Author Street Team: 

word of mouth advertising 

that fans or friends volun-

teer for. 

2. Author Fan Club. 

3. Host a Read-Along 

Group (Virtual Book 

Club). 

4. Produce Box Sets: Se-

ries or Stand Alones. 

5. Use some exclusive content 

6. Provide discounts 

7. Partner with organizations geared towards a spe-

cific genre or fiction/non-fiction. 

 

MORE POINTERS 

• Focus marketing efforts in a single week. Best-

seller lists are based on the number of units sold in a 

single week. 

• Pitch a book as a holiday gift. 

• Donate books to relevant organizations. 

• Regularly refresh metadata for search engine opti-

mization (SEO). Change 3-5 keywords. Update as 

info comes in. 

• Analyze your ROI (Return on Investment) on each 

campaign that so you can learn what worked and 

what didn’t. 

 

MORE YOU CAN DO WHEN READY 

Give-a-ways 

Give away products with your book name—apparel, 

drinkware, tote bags, sport bottles, cups, calendar, 

coolies, luggage tags, clips, scratch pads, key 

chains, emery boards, temporary tattoos, Frisbees, 

buttons, mood bracelets, fortune cookies, zipper 

pouches, post-its, candy, gum. 

 

In-Person Promotions 

Book signings: Barnes & Noble, book festivals, spe-

cial events, holiday craft fairs, military bases, church 

bazaars. club events, tours. 

What’s involved (some or all of these): research, 

phone calls, travel, sales permit, table, chairs, pop-up 

tent, posters, buisness cards, signs, banners, charts, 

your books, pens for giving autographs, the Square 

(for credit card sales), cash to make change.  

 

Panels: Taking part in a panel talk is an easy form of 

public speaking. There is less to prepare, you are 
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part of a group (which lessens the pressure on you), 

it helps add to your credibility as an author or an 

expert on whatever the panel’s topic is. You usually 

can bring books to sell.  

 

Interviews: Talk radio, colleges, television, news-

papers, blog, podcast, Facebook Live. These pro-

vide great exposure, and practice for public speak-

ing and for pitching your book. 

 

Public Speaking: Good for non-fiction topics you 

know about. Research well prior to giving your talk. 

Do some research on how to prepare. Write bullet 

points on index cards. Don’t read it on the day, but 

make sure you know it enough to only need the 

cards as cues. Do a Q & A at the end. Bring books, 

pens, cash, give-a-ways, and your Square (which 

works with a Smartphone or laptop computer). 

Continued from Page 10 

Freddi Gold holds a PhD in Human Behavior 
and a Masters in Clinical Psychology. She is 
the author of the Dimension Norraena trilogy—
a science-fictional, thriller, romantic suspense 
series published by Dog Ear.  

A former licensed psychotherapist with experi-
ence as a television and radio host, she cur-
rently teaches Family and Intercultural Com-
munication at Victor Valley College. Freddi is a 
former president of HDCWC. 

Professional Marketing and Promotion Services for Writers  
 

www.bookpromotionservicesforauthors.com 
 

www.webdesignrelief.com 

Web design and marketing guidance specifically geared towards the needs of writers. 
 

www.thesocialobserver.com/social-media-authors-tips-promote-indie-writer-business 

Amazon Author Central: Take advantage of the 

free Author Page provided by Amazon. Be sure to 

upload photos and videos, and fill out your bio. Let 

readers know what events you will be attending via 

the calendar provided. You can also have your do-

main name tied to your Author Page. You can claim 

and customize this page up simply by using your 

existing Amazon account, or setting up a new one at 

https://authorcentral.amazon.com. 
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By Diane Neil 
 
The older we get, the more friends we lose. 
Every year when we send out Christmas 
cards, the list gets shorter. We lost one 
friend this year whose loss was especially 
painful to us.   
 
Old Dell was actually living with us and had 
been for several years. He’d been ailing for 
months, and we kept taking him to Dr. Geek 
for infusions and nostrums.  Finally, we were 
told we’d have to take drastic measures 
to keep him alive. So we opted to have 
the recommended surgery. We actually 
had to sign a waiver to permit the oper-
ation. 
 
When we went back to pick him up, we 
were given dire news: Old Dell did not 
survive the procedure and was totally 
brain dead. So we brought him home to 

A HALLOWEEN HORROR STORY 
die. We pulled all his plugs and wires  

and put his poor carcass in the hallway 
to take to the computer graveyard. 

 
In the meantime, we took the carcasses of 

other old friends out of the dank recesses of 
the shed where they’d been stored. In all, we 
had three modems, one 40-year-old comput-
er, and all their plugs, connections, and wir-
ing. Quite a pile. The hardest thing was dig-

ging out their brains and smashing 
them with a hammer. 

 
We took the body parts to HazMat, 

signed a release, and remained in the 
car while gloved and suited attendants 

removed the carcasses from the car.  
As we drove away, we could almost 

hear a creaking, grinding moan. I 
thought I saw a faint red reset light 

flicker in my rearview mirror. 

Mary DeSantis (L) and Mary Ruth Hughes (R) at the annual Christmas Boutique & Craft Fair in Spring Valley 
Lake on November 18th. Hughes was selling her children’s books, memoir, Native American cookbook, and 
two historical novels. DeSantis sold her fantasy adventure novel Ashling and a book of her father’s poetry. 
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“Let It Be Recorded…” 

A Lifetime of Memories  

  by Students 

~~ Anthologies For Sale ~~ 

$11.95 at meeting,  

online, or by mail 

Now on Kindle: $3.99 

For the Love of Writing 
HDCWC’s  

2015 Anthology 

53 topnotch entries from 
our branch’s authors.  

 
Makes Great Gifts! 

All Our Yesterdays: A 
Collection of Memories  

 

is the latest student-created 
anthology which focuses on 
interviews of senior citizens. 
 

Amazon.com for $11.99 

 

Readers’ Round Up news & reminders 

JACK LONDON IN BOYHOOD ADVENTURES — A docu-
ment found stashed away in a box of me-
mentos, recounts the downhome early years 
of a famous California boy and his pal. They 
find life full of serious & frivolous days of 
summer in early Oakland. 

First Printing now available for only $13.35 at 
Amazon; Barnes & Noble $13.08 

 

Advertising Works!  

LITERARY REVIEW DISPLAY ADS 

See ad rates at www.calwriters.org 

Be sure to use our 
club’s copyright 
symbol each time 
you advertise, 
share on Social 
Media and work 
with printed mate-
rials for your writ-
ing business. 

It’s important that 
we protect our 
good name and 
years of creative 
authorship. 

 

www.JackLondonInBoyhoodAdventures.com 

 

HDCWC’s 
latest publication – 

Tales Between the Sand 
and Stars 

– our 2017 anthology. 
 

A collection of gems from 
the many prolific authors 

who call our branch 
home.  

 

SPECIAL PRICE: $12  

Lorelei Kay is hosting the 3rd annual Christ-
mas Salon and potluck on Thursday, De-
cember 14th, 5-7pm. RSVP to Lore-
leiKay7@aol.com to reserve your space. 

http://www.jacklondoninboyhoodadventures.com
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Happy Holidays           From the Editors ! 
 While the cat’s away, the mouse will play! Rusty LaGrange, our most 

revered editor, is enjoying a well-deserved vacation, and her lowly minion was 
left in charge of The Inkslinger this month. (Heh-heh-heh) I mean Ho-Ho-Ho. 

 Small business card-sized ads are now FREE!! Give Rusty or Mary one 
of your cards at our regular meeting, or send us a JPEG file of your card. 

Submitting to The Inkslinger is easy. Use Microsoft Word, Arial font, 11pt. 
with single-line spacing, please. The email address for submissions is 
Rusty@RustyLaGrange.com. (Super easy!) Articles and stories between 
300 to 700 words are accepted. Photos, poetry, and graphics are always wel-
come. I know some of you don’t have a computer and I will gladly type up 
your submissions if you give them to me at the monthly meetings. 

Let us know of your writing achievements and experiences. Tell us what 
subjects you would like us to cover in future issues. 

January’s deadline: Dec. 27. February’s deadline: Jan. 23.  

Carpe Verbum! Mary DeSantis 

Copyright © 2017 California Writers Club High Desert Branch, All rights reserved. HDCWC.com The Inkslinger newsletter 
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