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Guest  
Speakers 

April 2018 

Scheduled Readers:  

Anita Holmes 

Martha Dickerson 

Linda Cooper 

Pauline Vergara 

Sarah Leach 

Barbra Badger 

Virginia Macy 

Pat Pierzina 

Suzanne DeBoard 

Elizabeth Pye 

Diane Neil 

Freddi Gold 

Mary Ruth Hughes 

Sheryl Thomas-Perkins 

Lorelei Kay 

Beckie Lindsey 

   

 

All readers and 
HDCWC member pub-
lished authors are wel-
come to bring your book 
to offer for sale at this 
special meeting! 

18  

readers: 
short story,  

performance  

poetry, 

memoir, & verse 
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High Desert Chap-
ter of  
California Writers 
Club 
Board of Direc-
tors  
The following officers and appointed posi-
tions are current to the fiscal year of July 
2018. 
 

President 
Rebecca Kosko 
RKosko@icloud.com 

Vice President 
Shalechia Hunt 
shalechiar@gmail.com 

Secretary  
Elizabeth Pye 
lizpye@hotmail.com 

Treasurer 
Jenny Margotta 
jennymargotta@mail.com 

Member-at-Large 
Linda Boruff 
lindajeanboruff@msm.com 

Advertising & PR 
Bob Isbill 
Risbill@aol.com 

Membership 
Lorelei Kay 
LoralieKay7@gmail.com 

Newsletter Editor 
Rusty LaGrange 
Rusty@RustyLaGrange.com 

Assistant Newsletter Editor 
Mary DeSantis 
MaryMinutemaid@hotmail.com 

 Remember we now 
offer PayPal as a 

payment method for 
dues and purchases. 

The club is gearing up to put on its third annual Spring Book 
Fair. As a member of the HDCWC, you are eligible to partici-
pate if you have authored and published a book. This is a 
great opportunity to join with fellow club members, receive 
wonderful publicity, and personally sell your book to the public.  

The date of the event is May 26, 2018. The location is the 
Church at Jess Ranch where we hold our club meetings. Set 
up is at 9:00 a.m. The public will be welcome from 10 a.m. to 4 
p.m. The cost to participate as a vendor is $15.00 per author, 
for which you will get a table and as many chairs as you need. 
Bring your own tablecloth and props. There will be no food or 
drink provided, so bring your own packed lunch and water. 

Vendors will not be allowed to share tables or split the cost. 
Each author must have a California Board of Equalization 
Seller’s Permit in order to sell books at the Fair.  

If you are interested, please make a check out to Roberta 
Smith and mail it to her at: 
13040 Choco Road, Apple Valley, CA 92308  

The vendor participation fee helps cover the cost of  
renting the venue and also helps pay for publicity. 

The cover of your book will be featured 
in a video on Facebook. 

For more information, contact Roberta at  
cwrlsmith@gmail.com  

or Michael Raff at 
mprseven@aol.com. 

CWC’s Literary Review Magazine  
Submissions have been reviewed and 

production will begin this month. 

by Bob Isbill 

True equality can only mean 
the right to be        

uniquely creative. 

~~  anon. 

https://maps.google.com/?q=13040+Choco+Rd.+Apple+Valley,+CA+92308&entry=gmail&source=g
mailto:cwrlsmith@gmail.com
mailto:mprseven@aol.com
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Cherie was not happy with her first draft. 

She burned it.  

After a bit more soul-searching, it then trans-
formed into a humorous and serious collection 
of incidents on her lifeway to a balanced life 
and book — one she is proud of. 

Her steps to healing and self-awareness came 
through evaluation and concepts she shared 
during our meeting. “Finding your message to 
write to the world through books and infusing 
your passion is key,” she said, emphasizing 
points with her hands. 

She delineated six stages that define your pro-
cess to a finished and satisfying product: 

 Realization (define your reason) 

 Exploration (make it fun) 

 Reflection (put your project aside) 

 Reorganization (minor or major) 

 Evaluation (be tough on yourself) 

 Emancipation (liberate yourself) 

“Let your story go free,” she said. 

Writing your story, whether it comes in a mem-
oir or a collection of short stories or a technical 
reference book, is based on your knowledge 
but must be infused with the passion that made 
you want to write it in the first place. 

“Write hard. Write clear. Write what hurts. Don’t 
die with a book still inside you.” 

Cherie 
Kephart 

shares her 
life stories to 
a full crowd 

during our 
previous 
meeting, 

March 10th. 

Cherie 
Kephart  
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High Desert 
members enjoy 

a festive bit of 
green. 

Our very own Lepre-
chaun, Mary DeSantis 

Mike Raff and Roberta Smith ham it up for 
Spring Book Fair PR while Prez Kosko looks on. 

A celebration spread. 

Mary DeSantis and Karen Ohta 

Bob Isbill and Diane Neil chat with guest author. 
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Graphically  
Speaking … 

 

by Mary DeSantis 

Peter Bourret served as a Marine in Vietnam 
during 1967 and 1968. He was haunted by sur-
vivors’ guilt for nearly five decades after surviv-
ing an ambush in which 14 of his friends and 
fellow Marines were killed when their battalion 
was ambushed by a large NVA force on May 
19, 1968. A prolific poet who finds solace 
through writing about his Post Traumatic Stress 
Disorder (PTSD), Bourret released his first nov-
el, Three Joss Sticks in the Rain, in 2016 
(available on Amazon.com); a powerful tale of 
war, forgiveness and healing that is based on 
his own experiences of combat and loss, and 
his struggles with ‘normal life’ once he had re-
turned to “The World”—a life which was forever 
changed because of the way combat rewired 
his brain.  

“I wrestled with my survivors’ guilt concerning 
the Nam incident for 46 years; each year in 
May, I would become emotional and feel survi-
vors guilt about an ambush that cost our battal-
ion the lives of 14 young Marines. After doing 

three 
months 
of Pro-
longed 
Expo-
sure 
Thera-
py at 
the VA, 
I came 
to 
terms 
with 
my sur-
vivors’ 
guilt 
that 
was 
con-
nected 
to the 
May  

  

ambush. I finally realized that 
remembrance and grieving are 
more productive than survivors 
guilt, which had its place but 
had outlived its welcome.” 

After a 30-year career teaching 
high school English, Bourret 
now teaches a class called 
‘Introduction to PTSD and 
Readiness Group’ at the Veter-
ans Administration (VA) in Tuc-
son, Arizona.  

Bourret believes that the way our culture treats our 
returning combat veterans actually contributes to and 
exacerbates the warriors’ symptoms of PTSD. They 
are not encouraged to share their experiences; they 
are expected to ‘suck it up’ and return to normal; and 
all the horror is swept under the nation’s rug with plat-
itudes and banalities like “Thank you for your service” 
— another way of saying, “Yeah, you went overseas 
and you turned into a demon in order to survive, and 
you killed and maimed with impunity; but you must go 
back to being Johnny-Next-Door now, because we 
don’t know how to deal with animals like you in our 
normal neighborhood.” 

“I feel like an Old Testament prophet crying in the wil-
derness,” says Bourret, who has a real heart for 
reaching out to our nation’s young warriors and 
teaching them how to survive back in The World. It is 
far better to greet a returning veteran with a warm 
hug and a genuine “Welcome home!” than to absolve 
your guilt and discomfort with a rushed and meaning-
less “Thank you for your service.” They need us to 
know that they are wounded emotionally and spiritual-
ly and are forever changed by the war experience, 
and they desperately need our acceptance and un-
derstanding in order to cope and belong once again. 

 

Bourret’s essay ‘Perspective’ won First 
Place in the 2015 Veterans National Crea-
tive Art Festival. It deals with the concept 
of survivors’ guilt and how to handle it. 

Read it on the Next page 
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Continued on Page 7 

Managing YourWriting Career 

There are those who curse the darkness of the night but fail to recognize that it is the black night that 
makes the stars shine so beautifully. It’s all about perspective. Because I see life as a gift, I appreciate 

each day, each interaction, each opportunity, each breath, even each problem. Even the darkness of 
war helped me to see the beauty of living rather than only existing. I am blessed because I was given 

the gift of life for some reason, whereas others from my past were not.  
 

The foundation for this lesson in perspective had its genesis in the terrible events of May 19th, 1968, 
which was the last day in the young lives of fourteen Marines in my battalion; it was the worst day of 

my life. Like so many combat veterans, I experienced survivors' guilt until I realized that feeling guilty 
was the easy way out for me. Rather than wallowing in sadness because the dreams of my brothers-in

-arms had been stolen from them, I decided to eulogize and honor these young men by living life in a 
positive way and making a significant difference in the lives of young people as a teacher. 

 
 I could not change the tragic events of the past, but I could respond to my pain and sorrow in a posi-

tive manner by honoring these young Marines each and every day by my actions, by living life fully. 
Had I remained in the guilt gear, I would have been one more casualty of a war that had stolen thou-

sands of sunsets and sunrises from my fourteen fellow Marines. When I see the spectacular beauty of 
an Arizona sunset, I remember these young men. The road home is a circuitous journey with both pot-

holes and opportunities for healing. I choose life. I choose honor. I choose remembrance. Semper Fi. 
 

Peter M Bourret © 2015 

I’m a big advocate of using marketing tools and 
systems and plenty of PR to advance your writing 
sales and thereby enhance your writing career. 
However, Social Media platforms like Facebook, 
Twitter, Instagram and a host of others, have been 
getting blasted for security problems and misman-
aging personal data. 

Getting exposure is great but not at the expense of 
losing personal information into cyberspace or 
somebody’s hack wallet. We need to be more dili-
gent about how we release info.  

Have you activated any viewer controls or learned 
bout fighting hacking or “mining” of your personal 
data? About now’s the time — not months from now 
when your name is helping a geek on the East 
Coast buy his electronic mega tower of stereo gear. 

Controversy on the Internet is screaming for some 
type of mercy. Should we disconnect to break this 
ugly cycle? 

Is it time to delete your Facebook account? 

Most Facebook users recoil with dread. They don’t 
want to lose connections with friends, family events, 

and thousands of fellow viewers who are linked to-
gether. 

That's the question many of its users are asking in 
light of revelations that data firm Cambridge Analyti-
ca accessed and improperly stored information from 
millions of users. 

The hashtag #DeleteFacebook was trending on 
Twitter in wake of the news. WhatsApp cofounder 
Brian Acton tweeted "it is time" to delete Facebook. 
(His comment is particularly noteworthy because 
Facebook bought WhatsApp for $19 billion in 2014). 

"If you're angry about what Facebook has done with 
our data then just #deletefacebook," wrote another 
user on Twitter. "Remember we aren't the custom-
ers we are the product." 

While deleting Facebook seems like an obvious op-
tion, there are other things you can do to protect 
your information. 

by Rusty LaGrange 
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How to (mostly) stop Facebook from sharing your data    (compiled info from Internet) 

Deleting or deactivating Facebook isn't an option for everyone -- you may not want to give up staying in touch 
with family and friends or participating in support groups. 

But you may be surprised how many apps like Airbnb or Venmo you've logged into through the social network 
over the years. Services make it easy to log in with Facebook rather than requiring a separate username and 
password. 

This raises concerns because users may not realize how much of their personal data those third-party apps 
gain access to. 

To do some spring cleaning, you'll want to visit Facebook's App page under the Settings menu to see how 
many apps you have connected to your account. You can select which services you want to remove at the 
top of the page or disable all of them via Apps, Website and Plugins > Edit. 

However, you won't be able to log into apps like Instagram or Spotify using your Facebook account anymore. 
Instead, you'll need to sign up for the service directly with a unique log in. 

Keep in mind that apps you've already installed could still have your shared information even after disabling 
the feature. You'll have to contact the app individually and ask for your data to be removed. Facebook doesn't 
give instructions on how to best reach out to the app. 

So, until the cyber jury is out, consider how to wean yourself from the complexities of cyberspace and corner-
stones of your social media structure. For me, I avoid using Facebook as a main contact service. I use 
LinkedIn for business only, and I am not a slave to Twitter although I do use it sometimes. My news I share 
through blogging and websites that I own. And I’m very cautious who I link thru to another site. 

Let me know if this info was helpful and if you have other methods you use to keep “data miners” from abus-
ing the system. 

Info shared here were from several sources and can be followed for more details thru this link:  

http://money.cnn.com/2018/03/20/technology/how-to-protect-facebook-data/index.html 

Mary Langer Thompson hosted a fun, informative, and successful salon on Writing Children’s Books on 
March 5, 2018, at her home. 

Mary led everyone in a lively discussion on strategies to get more book reviews, arranging give-aways, 
ways to promote our books, and sharing of the best and worst actions we each had made.   

The lucky ladies attending, pictured right to left, were Liz Pye, Marilyn King, Rita Wells, Mary Langer 
Thompson, Suzanne DeBoard, Lorelei Kay, and Mary Ruth Hughes.  

Our Most Productive 
Children’s Book Writers 
Meet to Explore Their 
Craft 
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A SMALL TRAGEDY  
 

The animal kingdom is filled with wonderful examples 
of mother love. With their inferior brains and no for-
mal education, no obstetricians, Lamaze classes, 
doctors and nurses, and mothering lessons, they far 
outstrip most human mothers in caring for their 
young.  
 
I refer to the many desert animals I am privileged to 
observe on a daily basis, specifically the birds that 
inhabit our modest acreage. I am most acquainted 
with the clever clown ravens. Once, a baby raven just 
learning to fly, dropped into our yard. Its mother 
squawked and nagged and scolded until it managed 
to fly up to the fence and drop to the other side. What 
a walloping the poor thing got as the mother merci-
lessly continued its flying lessons as if the survival of 
the species depends on its’ learning to fly with the 
flock. (And it does.)  
 
Recently my husband was cleaning our gutters from 
two years’ worth of debris. He found a little bird nest 
with three pale-blue unhatched eggs the size of tiny 
jelly beans. Something had prevented the mother 
from returning to her nesting duties. I hate to think 
that she met her doom as a food source for a larger 
bird. But I can’t imagine what else would have kept 
her from hatching her eggs.  
 
I keep the nest where I can see it every day. It is one 
of my prized possessions, sharing shelf space with 
other nests, cocoons, beautiful shells and sea-
sculpted rocks.  
 
Although that mother bird was unable to bring forth 
her chicks, I honor her effort to try. 

By Diane Neil 

 From the 

 Heart   by fumi-tome ohta 

It is said that when we die 

 we go to 'the other side.' 

  What does 'the other side' look like? 

      Do they have mountains there? 

Do they have boulders like  

     the ones we used to sit on 

  listening to the pines sing 

      watching the sun cast shadows from 
 tree to tree 

    the smell of pine in our hair 

  on our clothes 

        and in our nose. 

I went to the mountains yesterday 

I took your picture with me. 

It's not the same. 

        Something's missing 

 then I felt it start to rain 

      but there were no clouds above. 

Do they have tea on 'the other side'? 

     Can we drink tea like we used to? 

We used to laugh and tease each other 

     And give each other little gifts. 

 I have one now to give you. 

        It's a little bell. 

When you're on 'the other side' do things 
 change?  

      Do you start over? 

  A new life 

       A new memory 

   A new family 

       …a new sister. 

I'm sorry, I didn't mean for it to come out
 like that. 

It's just that I miss you so much  

       I miss being with you  

     and doing things like we used to.  

Like We Used To 
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by Angie  
  Horn 

It’s 

     “I just want to sell my books.” Ever heard or 
made that statement? You write, rewrite, and hire 
editors. Then it’s time to publish your book. But 
you’re faced with that ugly word: marketing. Now it’s 
time to sell the book. So you list it on Amazon. Your 
author friends help you by writing a review or shar-
ing the news about your book on Facebook. You 
even start your own Facebook fan page and add a 
Twitter account. You’ve heard that authors can ben-
efit from blogging but don’t know if you can manage 
to write your next project, keep up with your fan 
page, learn how to tweet – and blog. 

     Want to know the best way to market? Com-
municate. Blogging, maintaining a Facebook page, 
and tweeting are ways of communication. Social 
media helps authors meet people and network. Use 
this list of ideas to increase followers and readers of 
your blog: 

1. Host giveaways on your Facebook page. 
Give away one of your books or HDCWC 
authors’ books. Your author friends will ap-
preciate you for it, and your followers will be 
happy to win something FREE. 

2. Blog at least once monthly (once weekly is 
better). Write inspirational, funny, or informa-
tional blog posts to capture the interest of 
your readers.  

3. Share comical personal anecdotes about 
yourself. Laugh at yourself. Experienced an 
embarrassing moment while writing? Share 
it. We’re all human. 

4. Show steps you use to overcome distrac-
tions and conquer challenges. 

5. When you write a blog post, link to every 
HDCWC author’s blog and your favorite au-
thors’ blogs. Also link to your own previous 
blog posts. 

6. Run Facebook ads to draw more readers to 
your fan page. 

 

7. Do email marketing. Not sure how? Start by 
asking your family, friends, and HDCWC 
writers to subscribe to your blog, follow you 
on social media, and like your Facebook 
page. Give them your usernames so they 
can easily find you. 

8. Attract more readers by providing value. 
Your readers will return to see what else you 
might share with them. 

     Be brave. Step out of the perfect box, and sur-
prise your readers with the personal things you can 
share about yourself. Remember to always com-
municate. Relate to your readers, interest them, and 
they will want to buy your books. Because your book 
is a part of you. 

Follow Angie on Facebook, Twitter, and her 
blog sites: 
https://www.facebook.com/AngieKSH/ 
www.AngelaHorn.com &                             
KitchenSouthernHospitality.com 

Bring Poetry Back 
to Our County Fair 

Poetry entries have been lacking in the San Bernar-
dino County Fair. Would you have a poem to 
share? If we can get enough entries in before the 
April 13th 4 pm deadline then we’ll have a booth to 
highlight poetry from the High Desert as well as 
from our PoemSmiths, and any HDCWC member 
who wishes to enter, as well as the general public. 

Go to the SB County website: 

http://www.sbcfair.com/exhibits 

to register only. Then later in April (29 & 30) you will 
arrive to submit your entry (s). Each entry will be 
separate and you must place them into a clear plas-
tic sheet for mounting. Follow the details in the 
guide page. 

Good luck, and thanks for keeping poetry alive at 
your county fair!  ~~  Rusty LaGrange 

https://nam01.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.sbcfair.com%2Fexhibits&data=02%7C01%7C%7Cac728b981fcc446d5c4008d56ebfd3b2%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636536692522354809&sdata=GcP4%2FDeZyWxHWg5J7lPxKF1y0tiVEf2IGVeeN2dSYLo%
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What does it take to make an exciting writers' 
conference?  

Popular sought-after presenters who know 
what they're talking about is a good place to begin. 

To discover who that might be, we surveyed 
the other 21 CWC Branches and asked the ques-

tion: “Who was 
your most excit-
ing and best 
speaker last 
year?” 

 The name 
of Marilyn Atlas 
came up more 
than any other.  
Comments were: 
“knowledgeable, 
accessible, inter-
esting, entertain-
ing, and fun.” 

 

 

Another was, “Hands down, Marilyn Atlas 
was the best!”  

So, we contacted Marilyn to find out her 
availability and booked her for Saturday, October 6, 
2018, at the James Woody Community Center in 
Apple Valley. You have asked for a “Howl at the 
Moon” workshop-type program, and that's what we 
have arranged for you. 

 Marilyn R. Atlas is an expert on character 
development and has co-authored a book titled Da-
ting Your Character.  

This year's HATM program will be a four-
hour workshop based on the concepts in her book 
that lead the authors to really knowing the character 
they are writing about and developing plot through 
character. We're breaking it up in two two-hour ses-
sions (including comfort breaks) with a 90-minute 
break in between for lunch on your own. 

 This should be one of our best HATM confer-
ences ever. 

 Marilyn has been a guest speaker at various 
universities and writers’ colleges all over the country 
including Harvard, UCLA, USC, Emerson, University 

of Redlands, and the University of Wisconsin. She 
has spoken at the Texas Bar Association and was a 
guest lecturer at Whittier Law School. She struc-
tured an intensive course at Skyline College in San 
Francisco covering the inception, development, and 
promotion of a script in “The Business of Screen-
writing: The Idea – and its Execution.” She was also 
a speaker at the International Women’s Writer Con-
ference in Italy in 2014.  

 Marilyn R. Atlas is a talent and literary man-
ager and award-winning producer. Among her many 
credits as film producer are “Real Women Have 
Curves” for HBO, 
which won the Audi-
ence Award at the 
Sundance Film Festi-
val; “A Certain Desire,” 
starring Sam Water-
ston; and “Echoes,” 
which won the Gold 
Award at the Texas 
International Film Fes-
tival. 

 The price for 
this outstanding event 
is just $45 for CWC 
members and $55 for 
not-yet-members. Pay-
ment plan is available 
to members only 
by April 12 with 
$15 down and two subsequent monthly payments of 
$10. All payments must be received prior to date of 
conference. 

 Tickets go on sale Sat., April 14. The Early 
Bird price is just $35 for the first 35 reservations 
paid. Thereafter, the event will be offered at regular 
price. Until the 35 tickets are sold, non-members 
price will be only $45. Full-time students pay only 
$25. 

 If you cannot be at the April meeting, your 
postmarked check received on or before April 14 will 
reserve your seat, you will get the Early Bird price of 
$35 guaranteed. PayPal is also available. 

Marilyn Atlas’ title book  

HATM Selects Marilyn Atlas for  2018 

Marilyn Atlas — guest presenter 
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News You Can Use 
Beckie Lindsey’s YA supernatural book 
Secrets: book one of the Beauties from 
Ashes trilogy just became available on 

Amazon February 15.  

   http://amzn.to/2CaKrwk  
Beckie also reports: SoCal Christian Writ-
ers' Conference coming up in 
June.  https://socalcwc.com/ This is a 
fantastic local conference with an array of 
beneficial workshops and many profes-
sionals in the industry such as editors 
and publishers available for appoint-
ments.  

She will be on faculty representing SoCal 
Christian Voice news magazine. She still 
needs local writers interested in submit-
ting news articles.  She will be teaching 
one workshop at the conference on how 
to write articles for SoCal Voice.  

 On April 23rd our High Desert branch will cel-
ebrate World Book Night. We recognize the birth-
days of William Shakespeare and Cervantes as oth-
er European countries have done for many years. 
On this night we will hand out books to unsuspecting 
people at an undisclosed location in the evening. 
This act of kindness is to place books in the hands 
of readers who may not be able to purchase books 
but love to read. Our branch has been carrying on 
this tradition by making arrangements with stores, 
medical facilities, parks, libraries, and even a prison. 

Join our celebration of these masters by con-
tributing just one of your published books. You can 
give your book to Mary Langer Thompson at our 
CWC April 14th meeting. She will be accepting a to-
tal of 20 books – one title from 20 different authors. 
If you have any questions just email Mary at 
mh_thompson@hotmail.com., or speak to her this 
Saturday. 

And thanks in advance for your generosity.  

~~ Mary Langer Thompson 

Celebrate World Book Night 2018 
with  Free Books to the Public  

Bob Isbill was excited to find a volunteer with the 
background and expertise in 
publicity and writing to take 
the workload from his branch 
duties. His long-term position 
of CWC’s Director of PR and 
Advertising will continue.  

Sheryl Thomas-Perkins was 
appointed by President Re-
becca Kosko as Publicity 
Chairperson for HDCWC. 
She’ll be helping all promos of 
coming events, working with 
others who help in the HD 
committee, and giving Bob a “breather.” 

We all thank Sheryl for her volunteerism and as 
she takes the lead position, she will also be asking 
for needed help in scattering the news around the 
Victor Valley. 

Thomas–Perkins Appointed  

to Publicity Chair 

What Does Quality Content Mean?
 As marketers, we throw around the term 
“quality content” a lot, but what does that actually 
mean? Is “quality content” content with a college de-
gree? Is it only the material written by professional 
writers? Is all quality content 4,000 words long and 
full of industry jargon?  

 Luckily, the answer might be simpler than 
you’d imagine. Even if you’re new to content market-
ing, quality content isn’t impossible to wrap your 
mind around. 

Here’s what you need to know. 

6 Elements of Quality Content 

While “good” is an objective term, “quality” isn’t. 

Once upon a time, search engines used to rank con-
tent based on a few simple things. These included, 
in large part, keyword inclusion (or how frequently a 
piece of material could stuff a single keyword in), 
and the fact that it existed in the first place. 

Times have changed, though, and today search en-
gines prioritize ranking quality content over….you 
know… content in general. 
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Continued from Page 11 

1. It’s Informational High-quality content answers 
queries clearly and completely. Instead of just skim-
ming over an issue, it dives in and attacks it fully. 

Instead of merely parroting what’s already out there, 
it adds a unique, detailed, fresh spin to an existing 
issue and helps your readers master the information 
they need to find a solution to the problem. 

2. It’s Entertaining and Highly Shareable 

Today’s best web content is passionate and rele-
vant. It makes people want to engage with it and 
share it with their friends. As it turns out, though, 
there are both technical and emotional factors that 
contribute to this. 

The technical factors include content types (videos, 
quizzes, and list articles perform best on social me-
dia) and sharability (whether or not the content is 
equipped with share buttons). 

The emotional factors, on the other hand, include 
things like utility (will it be helpful to your customers’ 
friends?), emotional value (is it inspiring or enter-
taining?) and shock-value (is it surprising enough to 
be deemed share-worthy?) 

3. It’s Unique 

Anyone with a thimbleful of writing skills can do a 
quick Google search and parrot off what they find 
there in a post that’s new, yes, but far from unique. 
Unfortunately, copying other people’s work isn’t 
what earns you top Google status. 

With this in mind, strive to bring your own flair to the 
posts you write. Add your unique viewpoint, write it 
in your voice, and tailor it to your readers. All these 
things will help set your material apart from the rest. 

4. It Provides Value 

If your content isn’t adding anything to the 
knowledge base of the web, why would Google 
want to rank it? The best content out there provides 
value. It offers a series of clearly defined benefits 
for users. 

While the way you provide value will depend in 
large part on your industry. For example, if you ran 
a tourism business, you could post content about 
how travelers should prepare for their trip and what 
they should pack. If you write romance books, your 
insight for research might be invaluable. Both of 
these things will be helpful for your audiences, now 
and in the future. 

5. It’s Personal Think your personal voice has no 
place in your content? Think again. According to 
one Econsultancy study, 52 percent of digital mar-

https://www.scripted.com/content-marketing/quality-content-mean?
utm_source=All+Scripted+Contacts&utm_campaign=4116f2d1c6-
April_Fools_2018&utm_medium=email&utm_term=0_0e25667ede-4116f2d1c6-34572383  

keters believe that personalized content is essential 
to a good online strategy. 

With this in mind, don’t hesitate to add your personal 
flair to your content. Not only does this make it more 
fun to read, but it also sets you apart from the rest of 
the junk that’s out there. Get funny, get real, get 
passionate — your readers will thank you for it. 

6. It’s Optimized 

While writing from the heart and the head are both 
essential to high-quality content, so, too, is writing 
for search engines. Today, the best content on the 
web is optimized for SEO. 

Today, it’s not enough to just publish content; you 
also need to ensure the content you’re putting out is 
relevant, high-quality, and attractive to your users. 
With so much high-quality content out there on the 
web, you can’t afford to come in with anything less 
than your best showing. 

Luckily, creating quality content is easy to do. When 
you focus on the reader’s wants, needs, and desires 
rather than your own, and work hard to put out the 
best content you’re capable of, your blog will be high
-demand and upwardly mobile for years to come. 

The best advice is to use the knowledge you have in 
your subject area and build on it to share and offer 
more advice and insight. This will make your read-
ers want to read more and share more with their 
friends. 

Don’t discount that fact that you’re writing a memoir, 
a children’s book or the great American novel, other 
writers are growing in their own ways and searching 
for education-based content. If they share with oth-
ers, you benefit.  

_______________________________ 

About Ashley A. 

I am an agency-trained SEO copywriter, Content Strate-
gist, and Social Media Expert. A two-time Hubspot-
certified expert, I specialize in helping brands create 
white papers, e-books, web pages, blogs, and social me-
dia content. My biggest strengths as a writer are speed, 
flexibility, and strong research skills. Contact me for high-
level copywriting on any topic and for any industry. 
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“2017 has been a great year for my writing 

life. I finished the last book for the Winds 
of Love Series, The Winds of Redemption, 
and also published my first children’s book 
based on a true story, Tony Finds A Home. 
Southern Writer’s Magazine invited me to 
the Magnolia Corner to share author com-
ments in October, and in November I 
shared my point of view as an Inspiration-
al writer along with four other authors in 
the Social Christian Voice. This piece was 
written by our own Mary Langer Thomp-
son. All in all, I feel 2017 was very produc-

tive.” 

Marilyn King 

Overview of Marilyn’s  
4th Book 

Word has it that Kindra is in the Lowcountry of 
South Carolina. But try as he might, Denzel can't 
find her. Denzel's faith in God is put to the test, 
while Kindra's every waking moment is in hopes 
that she'll return home. She spends her days with a 
mistress who intends to keep Kindra by her side. 
Mistress Phoebe's world is thrown upside-down. 
But she has Kindra, a slave who has given her a 
will to live and a hope for her future. Phoebe stands 
to lose everything . . . except Kindra. 

Young and in love, two men aim for Kit's heart. One 
demands her devotion, the other a calling for the 
sea. One will love and cherish her forever, the other 
will stand by her side. Will the vast sea stand in the 
way of love? 

Damaris is a wealthy young woman whose heart is 
owned by a slave. She's willing to try to make it 
work, he lives in a world of reality. If he walks away 
and breaks her heart can she pick up the pieces? 
Can she turn her back on a life of prosperity and 
live the life of a simpleton, or return to her world 
without love? 

Kit and Damaris hope to retrieve the emeralds that 
might buy Kindra's freedom. Will The Winds of Re-
demption restore their family and bring them togeth-
er again? 

Fourth in a Series 
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the graduate turns 
50— author speaks 

An obscure novel, a  

comedian-turned-film- 

director, an unlikely cast,  

a generation gap, and one word:  

“Plastics.” The San Bernardino County  

Museum’s 2018 Dome Talks series continues on Thursday, 
April 26, with a presentation and book signing by Beverly 
Gray, the author of Seduced by Mrs. Robinson: How The Grad-
uate Became the Touchstone of a Generation, published in 
November 2017. The evening is co-sponsored by Inlandia In-
stitute.  

On the 50th anniversary of The Graduate, author Beverly Gray 
offers a smart, close reading and vivid, behind-the-scenes de-
tails about this iconic film—including all the drama and deci-
sion-making of the cast and crew. For movie buffs and pop 
culture fans, Seduced by Mrs. Robinson explores how The 
Graduate changed the future of filmmaking and rocked the 
late sixties world, reflecting and changing the era's views of 
sex, work, and marriage. 

Doors open at 6:30 p.m. with light refreshments provided by 
the San Bernardino County Museum Association. Talks begin 
promptly at 7 p.m. with book sales and signing following. Indi-
vidual tickets for Dome Talks are $25 per evening; Museum 
members can purchase individual tickets for $18. Tickets may 
be purchased at the Museum’s welcome desk, by calling the 
Museum at (909) 798-8608, or on-line at www.sbcounty.gov/

Mother’s Day submissions are due by 

April 23rd for The Inkslinger. Add a family 
photo or just your short memoir-styled story.  

Father’s Day submissions are due by 

May 23rd for The Inkslinger. Add a family 
photo or just your short memoir-styled story. 

Be sure your MSWord doc is in Arial 11 
point. 

Mother’s Day / Father’s Day  

Pull Up a Chair & 
Write!! 

Drawing from an “Idea Share” highlighted in The 
CWC Bulletin is an informal-styled meeting of those 
writers whose ideas flow better in an informal set-
ting. 

Not really a salon, not really an organized workshop 
— these are get-togethers in a centrally located 
place where collaborations can grow, book ideas 
manifest, and writing energy is focused on, well, 
writing. 

A public place will draw in anyone who wishes to 
“Pull Up a Chair and Write.” Are you in? 

Contact me, Rusty, and let’s see what happens. 

The page layout for the upcoming 2018 edition of the 
CWC Literary Review will be done by our own 
HDCWC member and newsletter editor, Rusty La-
Grange.   

Rusty, one of HDCWC's prolific volunteers, accepted 
the assignment from Literary Review Editor-in-Chief, 
Elisabeth Tuck, for the next issue which is expected 
to be published in early 
summer.   

Rusty is no stranger to 
volunteering within the 
CWC. She has been a 
participant in the Dorothy 
C. Blakely project, the 
prison writing workshops, 
The Inkslinger editor, and 
the Editor-in-Chief of the 
CWC's state-wide news-
letter, The Bulletin.  She is 
an integral part of the advertising program for the 
California Writers Club. Rusty has been a supportive 
member of the HDCWC Board for years. 

Aside from sharing her many talents with our own 
branch and the state-wide CWC, she has her own 
blog and writer's advocacy, “A Flair for Words.” http://
aflairforwords.com/ and  an upcoming website library 
for self-published authors http://aflairforbooks.com 

We congratulate Rusty on one more element of her 
generosity for her continuing involvement in the bet-
terment of our club.  

~~  Bob Isbill 

HDCWC Inkslinger Editor Selected 

for Literary Review Layout Artist 

Rusty LaGrange 
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http://www.sbcounty.gov/museum
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For the Love of Writing 
 

HDCWC’s  
2015 Anthology 

53 topnotch entries from 
our branch’s authors.  

 
Makes Great Gifts! 

All Our Yesterdays: 
A Collection of  

Memories  
 

A student-created 
anthology based upon 
interviews with senior 

citizens. 
 

High School students 
from the High Desert 
were mentored and 

coached by volunteers 
from the HDCWC. 

 

Amazon.com for 

Readers’ Round Up news & reminders 

Be sure to use our club’s 
copyrighted logo each 

time you advertise, share 
on Social Media, and 

work with printed materi-
als for your writing-

related business. 
 

It’s important that we  
protect our good name  

and years of creative  

HDCWC’s 
latest publication – 

 

 
A collection of gems 

from the many prolific  
authors who call our 

branch home.  

 
Available for 
purchase at: 

https://www.amazon.com/  

Founded 1909 

One of the nation’s oldest 
professional clubs for writers 

OUR OWN YOUTUBE CHANNEL  

Here's the link to the channel: 
https:// www.youtube.com/channel/

UC28XLtEK5oBNq5gW2Zy1ssg 

 

 

JACK LONDON IN BOYHOOD  
ADVENTURES — A document 
found stashed away in a box 
of mementos, recounts the 
downhome early years of a 
famous California boy and 
his pal. They find life full of 
serious & frivolous days of 
summer in early Oakland. 
 
First Printing now available for 
only $13.35 at Amazon.  
$13.08 at Barnes & Noble. 

www.JackLondonInBoyhoodAdventures.com 

Let It Be Recorded… 

A Collection of Memories

   

by Students of the Academy for 
Academic Excellence 

Mentored and coached by 
volunteers from the 

High Desert Branch of the 
California Writers Club 

 
~~ Anthologies For Sale ~~ 

$11.95 

Available at our monthly 
meetings and online at 

http://www.jacklondoninboyhoodadventures.com
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 Do you provide a service that could benefit   
other writers? 

Send a JPEG file of your business card or ad to 
Rusty@RustyLaGrange.com. We’ll advertise it           

free of charge! 

Copyright © 2018 California Writers Club High Desert Branch, All rights reserved. HDCWC.com The Inkslinger newsletter 

Editor 

Rusty LaGrange  

That was a terrific break for me to have Mary DeSantis jump in to produce 
March’s Inkslinger for me. She has power tools for graphics and it give an updated 
and fresh look to the newsletter as well. We may switch back and forth a few times 
throughout the year, so we’ll let you know when that happens, and we’ll also let you 
know what subject items we are looking for. 

Looks like I’ll be the layout artist for the upcoming annual issue of CWC’s highly-
prized Literary Review. My job will be to make your submissions to our glossy print 
pages stand out and become more reader-friendly. We’ve heard a lot of suggestions 
since last summer and I’m honored to be asked to make it happen. 

Submitting to The Inkslinger is easy. Use Microsoft Word, single-spaced, 11-point Arial 
font, please. The email address for submissions is Rusty@RustyLaGrange.com. Articles 
and stories between 300 to 700 words are accepted. Photos, poetry, and drawings are al-
ways welcome.  

Don’t be shy about giving me and Mary feedback on the job we are doing. And tell us 
what subjects you would like us to cover in future issues. 

May’s deadline for submissions: April 23. June’s deadline: May 23.  


